COURSE MAM3060: SETTING UP A RETAIL STORE

Level: Advanced

Theme: Marketing Systems and Strategies

Prerequisite: None

Description: Students develop retail store images, examine potential locations and design

store layouts. Students should be given hands-on experience by researching a
location for an actual retailing opportunity and design a layout for this retail
store. This course focuses on students owning a retail business and learning
the necessary steps for success.

Parameters: No specialized equipment or facilities.

Supporting Coursess. MAM1010 Management & Marketing Basics
ENT2030 Marketing the Venture
MAM?2040 Retail Operations

Curriculum and Assessment Standards

General Outcomes Assessment Criteria and Conditions Suggested
Emphasis
The student will: Assessment of student achievement should be based on:
e createanimagefor a e astoredesign project — Part 1: 15
retail business — select aparticular type of retail store and create an
image for thisretail store including a name,
identifying target niche, and identification of
distinguishing characteristics.
e analyze and justify a e astoredesign project — Part 2: 15
location and site — identify a community and a site within the
community for the retail store selected in Part 1.
e design an effectivefloor | ¢ astoredesign project — Part 3:
plan using the principles — design astore front, using layout design principles, 20
of store design and for selected retail sitein Part 2
layout — design an interior layout, using layout design 40
principles, for selected retail sitein Part 2.
Assessment Tool
Assessment Guide: Designing a Retail Store
Project (MAM3060-1)
Sandard
Rating of 2 in each applicable task
Advanced CTS, Management and Marketing /F.29

©Alberta Education, Alberta, Canada

(1997)



COURSE MAM3060: SETTING UP A RETAIL STORE (continued)

General Outcomes Assessment Criteria and Conditions Suggested
Emphasis
The student will: Assessment of student achievement should be based on:
e identify and select e store design project — Part 4: 10
vendors for the purchase — preparealist of vendors to use when ordering
of fixtures and furniture, fixtures and equipment for the particular
equipment store of choice

e prepare a maintenance
schedule

e demonstrate basic
competencies.

— prepare afacilities housekeeping schedule for
daily cleaning, general maintenance and
redecorating.

Assessment Tool
Assessment Guide: Designing a Retail Store
Project (MAM3060-1)
Sandard
Rating of 2 in each applicable task

e observations of individual effort and interpersonal Integrated
interaction during the learning process. throughout

Assessment Tool
Basic Competencies Reference Guide and any
assessment tools noted above

Concept

Specific Outcomes Notes

Creating a Store
Image

The student should:

e describe examples of what creates afavourable
image:
— storename
— targeting your market
— quality/price of product and service
— retail polices and services (credit, return
policies, guarantees).

Choosing a Location

e describe marketing research strategies See Marketing the
Venture (ENT2030).

e describe the type of retail store he or sheis
interested in opening
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COURSE MAM3060: SETTING UP A RETAIL STORE (continued)

Concept Specific Outcomes Notes
The student should:
e Sdectinga e identify the kind of community

Community (city/town/district) he or she islooking for

o list store location objectives regarding target
market, business environment and competition

e identify and investigate a preliminary list of
communities

e compare communities selected, short list and rank
e select the best community for the retail business

e SdectingaSite | e research various sites within the community

e research traffic patterns

e research options for location:
— compare buying versus leasing
— caculate how to best maximize sales
— (question the site based on store image
— analyze large competition versus one-of-a-

kind.
Creating a e anayzethe:
Store/Floor — space required
Design — work flow patterns (employee, customer)

— equipment/display/physical arrangement

e describe and illustrate how to incorporate:
— enticementsto customers (come, stay, buy,
return)
— efficiency/service
— flexibility/convenience
— safety (employees, customers)
— security (merchandise, equipment)
— maintenance (day-to-day, repair, remodel)

e research the principles of store front and interior
floor design and layout (features, impul se goods
vs. staple goods, physical arrangement)
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COURSE MAM3060: SETTING UP A RETAIL STORE (continued)

Concept Specific Outcomes Notes
The student should:

Creating a o compare exterior and interior layouts anong A background in Design
Store/Floor stores with similar product lines: Studies s helpiul.
Design — supermarket
(continued) — department

— small store

— service operation

e identify elementsthat compete for space on the
floor

e describelillustrate:
— why the plan is functional
— sdling/non-selling areas
— equipment/furniture
— decor
— image of business (inside/outside).

Managing Facilities | e prepare housekeeping schedules/work plans:
— dally cleaning

— general maintenance

— redecorating (promotional and upkeep).
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